Be the G_roove Prroducfions, [IC

infoebethegroove.com

Be the Groove Branding Guidelines

Name
e The ful name of the company is “Be the Groove Productions, LIC"
e Only use the ful name for legal documents and official correspondence
e Al other uses should use the shortened name “Be the Groove'
e 'Be the Groove’

logo

Web

o Bis capitalized

o in"the" is not capitalized

o Gin "Groove" is capitalized
Acronym: “BIG", all caps

he the

- GROOVE

o “bethe” in Astonished
o "GROOVE" in Misproject
Colors:
o Blue: # 1AICO6/PANTONE 246¢
o Black: #101D2//PANTONE Black 6 C

Logo may be used with or without the “tread”

“Tread” should either bleed al the way fo the edge of the page or fade out; it should never stop abruptly

All white is recommended for dark background

“productions” may be used in official legal documents or in production/logistics documents (eg. gig sheets). It should not be
used in public marketing materials

Official Sites:
o wwwbethegroove.com
m  wwwhbethegrooveorg and bethegroove.com will redirect to wwwhbethegroove.com, but the full name
with .com should be used in marketing materials
o facebook.com/bethegroove



o myspace.com/bethegroove
o twittercom/bethegroove
o youtube.com/bethegroove
o vimeocom/bethegroove

o Web Colors:
o Blue: #1AICO6
o White: #FFFFFF
o Black: #0001F
o Yelow: #ESE36Q

e Fonfs:
o Headers: Georgia, smal-caps
o Text: Helvetica, Arial, sans-serif

Print

e Fonfs:
o Headers: Georgia, smal-caps
o Secondary headers: GeoSanslight, small-caps
o Text: GeoSanslight and GeoSanslight Oblique

e Colors in CMYK:

O
O
O

Black: 76/ 691 65/ 88
Blue: 100/ 100/0 /0
Yelow: 1 /217710

Example Print Layout:

Apout BE THE GROOVE

info@bethegroove com

WHW.BETHE GROOVE.COM
I



